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Typography

Primary
Avenir // Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz
1234567890!@#$%N&*()_+{}:"?

Avenir // Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz
1234567890!@#3$% " &*()_+{}:"?

Avenir // Book
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqgrstuvwxyz
1234567890!@#$% " &*()_+{}:"?

Secondary
Minerva Modern // Bold SC
ABCDEFGHIJKLMNOPQRSTUVWXYZ

ABCDEFGHIJKLMNOPQRSTUVWXYZ
12345678901@#$%"&*()_+{}:"?

Tertiary (for graphic treatments)

Neutraface
ABCDEFGHIJKLMNOPQRSTUVYWXYZ

abcdefghijklmnopgrstuvwxyz
1234567890!@#$%"* &*()_+{}:"?
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Color

Please use the conversion chart at the left when producing
CMYK RGB HEX pieces for print, screen, and web. Do not attempt to match

these swatches — always refer to the Pantone Matching

a System for accurate results.
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Primary Mark

The Hofstra University primary mark is comprised of both
the shield mark and the Hofstra logotype. Its proportion
conveys the strength of the Hofstra name, and should be
used whenever possible.

The primary mark lockup
HOESTRA 55" should never be”made
UNIVERSITY. i smaller than .55" tall.
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Secondary Mark | Horizontal Placement

The horizontal secondary mark is comprised of both the
shield mark and the Hofstra logotype as well, but should
be used in smaller spaces than the vertically stacked version.
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within page layouts.

@HOFSTRA UNIVERSITY. | .25"

The secondary mark lockup should
never be made smaller than .25" tall.
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Secondary Mark | Word Marks

oo FT T T T T T T T T T T TS T TS oS oo o oo oo oo n it The Hofstra University word marks may be used when
the inclusion of the shield mark doesn't fit the tone of the
piece being made. The understated elegance of the type

| |
I |
1 |
| |
n | on its own gives it great versatility.

HOFSTRA
| UNIVERSITY

Depending upon their orientation, each of the three
wordmarks has a different minimum size:

SRR |

HOFSTRA UNIVERSITY

—————————————— minimum clear space s e e e e T e

T il HOFSTRA

! 1 ! UNIVERSITY

i L . TR
_HOFSTRA 7!

| I

r N | HOFSTRA

- —n minimum clear space - - 2 -5
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Secondary Mark | Isolated Shield

————————— The Hofstra University shield may be used on its own,
especially for promotional materials such as wearables.

A Hofstra Word Mark (previous page) must also be

visible (not in a position that would make for a variant of
the official logos) and the minimum amount of clear

space must be given (1/2 the width of the mark on all
—————————— i sides).

minimum clear space

o The shield logo should
25 never be made smaller than
25" tall.

8 Hofstra University | VISUAL IDENTITY USAGE GUIDE




Departmental Application | shield Lockups

Each of the schools, departments, and programs affiliated
with Hofstra may use the primary and secondary

marks of their choosing. The naming is created with
H O F S I RA Minerva Modern SC Bold, and remains centered under a
.75 pt. rule. The department or school name should never
U N l V E R S l T Y be wider than the rule or the University's name.
®

HorsTRA COLLEGE OF
LiBERAL ARTS AND SCIENCES

Because of the small type size of the secondary information,

H HOFSTRA UNIVERSITY. no departmental logo should be made smaller

than 2.8"” wide. Or, the secondary type should never be
HorsTRA COLLEGE OF LIBERAL ARTS AND SCIENCES smaller than 7 points.
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Departmental Application | word Marks

I I O F S I RA Each of the schools, departments, and programs affiliated
with Hofstra may use the primary and secondary
marks of their choosing. The naming is created with
U N l V E R S ] T Y Minerva Modern SC Bold, and remains centered under a
® .75 pt. rule. The department or school name should never

be wider than the rule or the University’s name.

HorsTRA COLLEGE OF
LiBERAL ARTS AND SCIENCES

Because of the small type size of the secondary information,
H O F ST RA U N l V E RS l TY@ no departmental logo (without shield) should be
made smaller than 2.45" wide. Or, the secondary type
HorsTRA COLLEGE OF LIBERAL ARTS AND SCIENCES should never be smaller than 7 points.
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Improper Identity Usage

Do not enclose the mark Do not distort or rotate the mark Do not place the mark on visually
in any shape. in any way. complex backgrounds.

Do not adjust the mark’s Do not use colors other than those Do not place the mark on
proportions. specified in this guide. backgrounds of similar value.

VINERS |
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Collateral | Business Card

Hofstra business cards are printed with Hofstra Blue

and Hofstra Gold. Their clean, legible typography and
simple justification makes them suitable for all schools
and departments and showcases the new shield mark by
giving it some breathing room.

Susan Poser
President

144 Hofstra University

2”
HOFSTRA Hempstead, NY 11549-1020
UNIVERSITY.
prideandpurpose Tel: 516-463-6800 | Fax: 516-463-6096
susan.poser@hofstra.edu
hofstra.edu
3 5”
Susan Poser 9 pt. Avenir Book

President

144 Hofstra University

HOFSTRA Hempstead, NY 11549-1020

UNIVERSITY.

7 pt. Avenir Book

prideandpurpose Tel: 516-463-6800 | Fax: 516-463-6096
susan.poser@hofstra.edu
hofstra.edu
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Collateral | Letterhead & Envelope

Letterhead uses the Hofstra University primary mark,
centered with a .75 pt. rule below it that extends to the
margins. Specific address information is run in one or

7 two lines at the bottom of the page, set in 10 pt. Avenir
HOFSTRA Book. The envelope uses the horizontal secondary mark,
UNIVERSITY and the return address information is printed in 10 pt.
Avenir Book on the back flap.

August 12, 2006

The body copy for all correspondence should be set in
Times New Roman, 11 pt. (black) and the margins should

el be set to .75" on all sides. Correspondence should never
10 West [%th ®th Fl

New York, NY 10011 be doub|e spaced.

Tear Meil,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh eutsmod tineidunt ot laoreet
dolore magna aligquam erat volutpat. 11 wisi enim ad minim veniam, quis nostrod exerc tation ullameorper
:ius\;ipit. lobortis nisl ut aligup ex ea commodo wa:qlllm. [his e \.\:I eumn mmure dolor in hendrent in \'lll‘pl.l- SSLL AN ‘PESIschuep KUSIEAIN BNSIOH FhL WOPISId BY) O B340
tate velit esse molestie consequut, vel illum dolore eu feugiat nulla facilisis at vero eros et acoumsan et wsto odio
dignissim qui blandit praesent luptatum wenl delenit augue duis dolore te fengait nulla facalisi.

Lorem ipsum delor it amet, consectetuer adipseing elit, sed diam nonummy nibh euismed tiocidunt ut lsoreer
dedore magna aliquam erat voluipat. U wis enim ad minim veniam, quis nestrud exerct tation ullameorper
suseipil lobortis nisl ut aliquip ex e commodo consequat

[z antern vel evm iriure dolor in hendrent in vulputste velit esse melestie consequat, vel illum delore en feugion
nulla facilisis at vero eros el aceumsan ef justo odio dignissim qui blandit praesent Tuptatum zeril delenit augue
duis dolore te feugait malla Facilisi. Nam liber tempor cum soluta nobds eleifend option congue nibil imperdiet
doming id quod mazim placerat facer possim assum.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh eutsmod tineidunt ot laoreet H O F ST RA U N I V E RS l TY :
dolore magna aliquam erat volutpat. 1t wisi enim ad minim veniam, quis nostrod exerci tation ullameorper
suseipit lobortis nisl ut aliquip ex ea commodo consequat.

Ciffice of he Prescent, 182 Hofstra Universay, Hempstead, WY 11549
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Collateral | Promotional Brochure

Department is set in Avenir Light. Titles should be set in Avenir

Heavy. Text may be set in Avenir Light. The use of .75 pt. rules

Thesa chibs and organizations provide students with volunteer, career, andsacial

them to netwerk and. ctical experiance in their
Felds ofstudy
i o o S e e, throughout will aid in space allocation and structure, especially
prarr i e e when using the center-justified primary mark.

«hi Sigma lota s an intemational academic and professionsl counseling
hancr sasty dedicated to scholarship, academic excallance, and

community service. For more Information about the
= Creative Arts Therapy Club at Hofstra (CATCH) i an active student club Department of and Menttal Health
. o slumniwith 8
ackditional cpportunfies fo connect and share ideas, network, and participate pleasa contact our program directors:
in sacial activities year-raund. Abicia Bosley, PhD, RMFTI
« Marriage and Family Therapy Clubis a student-n chib that seeks to Director, Marriage and Family Therapy Frogram
enhance the educational f students b izing and 516-463-8101
i sion: that provide a forum alicia.a.bosley@hofstra.edu
for experts from cutside the Hofstra community to shars their experience and
knowledge withstudents. Deborah L. Elkis-Abuhoff, PhD, LCAT, ATREBC, ATCS, BCPC

Director, Creative Arts Therspy Counseling Program

Financial Aid/Scholarships hhd:;...bﬁgﬂﬂswﬁh‘.du

Internal and external sources are avallable. Andrea Parkins Nerlich, PhD, CRC, CVE
Director, Rehabiltation Caunseling Programs
6492

Department of Counseling

R ,
Gensuieve Wabss,PHD, LNHC and Mental Health Professions
Director, Counseling Programs
$16463.6658 Graduate Programs
gonevievoweber@hofstrasdy
rZ
hofstra.edu/emhp o)
HOFSTRA
[ facebook.comvHofratHs UNIVERSITY.
[7] twittercom/HOFHPHS bt
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Outdoor Banner

———————————————— The outdoor banners simply and elegantly introduce

Hofstra's students, neighbors, and the general public to
7" its new identity. The Hofstra Gold section on the bottom
of the banner is slightly larger for optical balance, and
allows the primary mark to speak for itself.

J

HOFSTRA

UNIVERSITY

HOFSTRA

UNIVERSITY

50" 34"

911
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Signage

Health Profession
& Family Studies

8th Floor

[ HOFSTRA UNIVERSITY.
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ebsite Usage

HOFSTRA UNIWERSITY ADMISSION A&DEMICS CAMPUS LIFE  RESEARCH ABOUT ~ ALUMNI © MYHOFSTRA Q

palh0 PSR A5
UNIVERSITY. &

-y

SEE HOW HOFSTRA IS ABLE TO BE TOGETHER AGAIN

\

\
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Advertising Usage

Transfer to a
University that
Respects

Your Time.
Your Cost.
Your Credits.

TRANSFER TODAY
Visit hofstra.edu/transferopportunity
or call 516-463-6700 to learn more.

HOFSTRA

UNIVERSITY.

CATCH UP ON CREDITS DURING
JANUARY SESSION 2022!

Registration for January Session 2022*
is currently open for all students!

* Earn three credits in just two weeks (January 3-18, 2022) or
three weeks (January 3-25, 2022)!

® Choose from a variety of on-campus and online programs including
60 online undergraduate courses, from 32 different disciplines.

* Limited on-campus jobs will be available.

* Dining facilities will be open in a limited capacity.

* Residential students may use their on-campus rooms during break "
at no additional cost. ,‘

Visit hofstra.edu/january or email
january@hofstra.edu for more info. H O F ST RA

*Note: The University will be closed January 17, 2022 U N [ V E R S I T Y@
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Usage of the Hofstra Crest

The Hofstra University crest will remain unchanged and
will be used to authenticate the highest official University
documents, such as diplomas and awards.

The crest may be used with discretion on any formal
documents, but should not be seen often by those who
might be unfamiliar with the school.

The crest indicates official sanction, while the other
marks represent the University's image and visual identity.
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Printing Guide | Two Color

HOFSTRA

UNIVERSITY:

HOFSTRA UNIVERSITY.
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Printing Guide | one Color

{

HOFSTRA UNIVERSITY.

i
HOFSTRA

UNIVERSITY:




Printing Guide | Black & White

{

HOFSTRA UNIVERSITY.

I}
HOFSTRA

UNIVERSIT Y




Printing Guide | Two Color, Dark Background

HOFSTRA

UNIVERSITY

I HOFSTRA UNIVERSITY,




Printing Guide | One Color, Dark Background

HOFSTRA

UNIVERSITY.

17

4,

@HOFSTRA UNIVERSITY.




Printing Guide | Black Background

!’l HOFSTRA

UNIVERSIT Y

HOFSTRA UNIVERSITY.






